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CLIMATE CHANGE: 
CAUSES AND CONSEQUENCES

Climate change is an
alteration in the average
weather conditions, like
rainfall or temperature, in a
specific region over time. On
a global scale, climate
change refers to long-term
changes throughout the
Earth.

Generally, the causes of  
climate change can be
classified into 2 main
categories: natural and
anthropogenic.
Among the natural factors of
climate change are volcanic
eruptions, variations in
Earth's orbit, fluctuations in
solar radiation, tectonic
shifts. However, scientists
agree that since the 19th
century human activity has
been the main driver of
global warming.

The biggest anthropogenic
cause of climate change is
burning of fossil fuels - oil, gas
and coal -  the largest
contributor to global warming.
Modern industrial activity, such
as the way of manufacturing
goods and functioning of
factories and facilities are the
biggest source of greenhouse
gases  that raise the surface
temperature of Earth and
create the greenhouse effect.
Moreover, deforestation,
industrialized agriculture &  
usage of chemical fertilizers,
non-sustainable transportation
and non eco-friendly lifestyle
results in  air, land and water
pollution.



FOOD AND WATER

SHORTAGES - Due to

extreme weather events,

plant diseases, and a

global water crisis the

amount of food

produced and accessed

has been reduced.

Climate change is

exacerbating water

scarcity and water-

related hazards (such as

floods and droughts), as

rising temperatures

disrupt the entire water

cycle. 

ENVIRONMENTAL

REFUGEES - Rising

temperatures increase

the frequency and

intensity of weather-

related disasters making

certain areas

uninhabitable resulting in

climate migration

CHANGING SEA LEVELS

The recent rates of sea

level rising caused by

human activity have

been unprecedented.

Sea level rise is caused

primarily by two factors :

the water  added from

melting ice sheets and

glaciers, and the

expansion of seawater

as it warms.

EXTREME WEATHER  -

As global temperatures

and sea levels rise, the

result is more heat

waves, droughts, floods,

cyclones and wildfires.

Scientific studies

indicate that extreme

weather events will likely

become more frequent

and more intense due to

human-induced climate

change.

IMPACTS OF GLOBAL WARMING
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SOLUTIONS: WHAT CAN I
DO?

SAVE ENERGY -  
Switching to efficient
appliances, lessening
water usage, using solar
powered devices are all
practices everyone can
follow to save energy at
home.

GREEN TRAVEL -
Travelling by train is the
most ecologically
friendly option, aside
from walking or biking,
as they emit 55-75% less
carbon emissions. Try
reducing and wherever
possible replacing car
travel with walking and
cycling for your everyday
journeys.

NO FOOD WASTE -
Reducing food loss and
waste will greatly
reduce the emissions of
Greenhouse Gases as
well as make food  
available to the most
vulnerable groups of
people around the
world.

REDUCE, REUSE AND RECYCLE
Recycling is a vital component
of modern waste reduction. It
promotes environmental
sustainability by removing raw
material input and redirecting
waste output in the economic
system. Recyclable materials
include many kinds of glass,
paper and cardboard, plastic,
metal, textiles, batteries, and
electronics.

SPEAK UP AND ACT -  Young
people are a  catalyst for
change. By raising our voices
and speaking up for
environmental protection young
people can drive the
transformative change needed
for a better, greener future.
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Digital platforms allow to

increase climate awareness

using technology.

Before the introduction and

widespread usage of social

media, environmental

movements remained local.

Today, they can become

international overnight. Many

environmental activists

constantly use social media

to distribute a message to a

wider community worldwide.

Video technology exposes

individuals everywhere to

environmental degradation. 

Online petitions successfully

raise environmental

awareness.

DIGITAL ENVIRONMENTAL ACTIVISM

Digital civic engagement

can be defined as civic

engagement activities that

involve digital media of some

kind, “a repertoire of

practice that falls under

‘digital citizenship’ and that

assumes and requires ‘digital

literacy’ in order to happen”.

The emergence of digital

technologies has impacted

the environmental movement

by increasing the speed and

scope of its messages

worldwide. 

Digital storytelling refers to

the practice of using digital

tools to tell stories or present

ideas. Digital stories have

also been defined as

multimedia presentations

that combine a variety of

digital elements within a

narrative structure.



SOCIAL MEDIA: A LEADING
DIGITAL TOOL FOR
ONLINE ACTIVISM

FACTS

 9 in 10 internet users use social media each month.

 The number of social media users grows by 7 every second.

 A typical social media user visits an average of 7,4 social media 
 platforms every month and spends an average of 2,5 hours each
day.

WHY?
The Process of Content Creation in Social

Media

Look into the needs of your audience (why and for whom are you
creating a content)

Brainstorm and take a break to let ideas come

Finalize the concept

Create a visual part of the content

Write a copy



FACTS

CONTENT CREATION
TIPS

Trigger Emotions

Touch Pain Points
Promise Benefits
Ask a Question

Create Urgency

Use Numbers

2. Be simple and human in your
texts. Don't just inform, speak to
your audience and let them speak
too.

3. Use emojis and line breaks to
avoid too much texty copy.

 Start with a catchy headline,
that will:

1.

4. Use quotes and mention figures
with positive reputation (if it is
possible) to draw attention.

5. Use Call to action.

6. Use, but do not overuse #hashtags

7. Keep it consistent. Your target
audience should be exposed to
core messages, visual branding and
other elements repeatedly, which
can help to solidify your message.

8. Use visual content along with the
text. People find videos more
trustworthy especially when it
comes to public issues, such as
climate change.



BONUS: 
DIGITAL STORYTELLING

At a basic level digital
storytelling means using
technology to tell stories.
You can tell digital stories in
many ways, for example:
through text on a website or
social media tool, through
narration and images in a
video, or through narration in
a podcast. Each story you
create must have five
important elements: the
characters, the setting, the
plot, the conflict, and the
resolution.

 Point of view - Who is telling this
story? Where are they coming
from, and what are they trying to
accomplish with this story?
Purpose - What is this story trying
to achieve? 
The question - What is the
central question that drives the
story’s plot forward? What gives
it meaning or motivation?
Emotional content - Effective
digital stories manage to access
fundamental truths in a personal
and powerful way.
Voice - Personalize the material
and convey the story in an
accessible way.
Timing, pacing, and economy of
tools.

ELEMENTS OF A DIGITAL STORY:

Write a “Lead” Sentence

Consider the emotional aspects
of the story

Consider the take-away from
the story (know your AIM)

Use visual language to describe
details

Use plain language and avoid
jargon

Consider common elements of
compelling storytelling
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 * The above-presented list of resources is not complete. In the
preparation of this toolkit participants also utilized materials used
and information gained during 2 online thematic training webinars.


